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“Collaborating with their 
drinks suppliers and 

compostable packaging partner from 

day one BuJo provides 

 beer, wine and cider  
on draft only.”

BUJO
Dublin

Owner Michael Sheary opened Dublin burger joint BuJo 
with the intention of being as sustainable as it could be. 
But in a counter service burger joint, how do you cater 
for thirsty customers if not with cans and plastic bottles?

Collaborating with it’s drinks suppliers and compostable 
packaging partner from day one. 

When it comes to the soft drinks, there is no packaging.
They’re served instead in reusable cups, removing tens of 
thousands of units of compostable cups, lids and straws, 
and reducing bin lifts by at least two a week.

BuJo provides beer, wine and cider on draft only. 

“They approached local supplier 

Bradley’s Juices and worked 
together on installing a 
10 litre dispenser and 

switching to reusable cups. 
In doing so they’ve replaced 1500 

cartons and their straws every month.”

THE CITY FARM CAFÉ
Bristol
As a family friendly venue, The City Farm Café sold a  
lot of juice – in cartons. Wanting to keep this customer 
group happy but also address the packaging issue meant 
the café had to come up with a smart solution.

They approached local supplier Bradley’s Juices and 
worked together on installing a 10 litre dispenser and 
switching to reusable cups. In doing so they’ve replaced 
1500 cartons and their straws every month. 

What’s good for the children is good for parents, so the 
café has also stopped selling coffee in disposable cups. 

This cafe accepts 
all reusable cups.

If you need a disposable cup, we'll charge you 
an extra 25p on top of the cost of your hot drink.

We're doing this to encourage staff and students to create less waste.
Visit www.ed.ac.uk/sustainability for more ideas on how to be sustainable.

Refill across
the University

Create
less waste

 “Thanks to the introduction 
of a 25p tax on coffee sold 

in disposable cups and the free 

issue of thousands of ‘KeepCups’, 

the university now sells half of its 

coffee in reusables, saving  
223,000 cups”

UNIVERSITY OF  
EDINBURGH

750,000 coffees sold every year means a lot of cups 
– whatever way you look at it. Since 2011, the team 
at Edinburgh have been working to ensure that as few 
of those cups as possible are disposable. But despite 
selling 30,000 KeepCups and offering discounts 
for those who used them, many students and staff 
stubbornly failed to get on board and 86% of sales 
were still in disposable cups.

After negotiations with the Students Association, 
the decision was taken in 2018 to take a tougher 
approach. Thanks to the introduction of a 25p tax on 
coffee sold in disposable cups and the free issue of 
thousands of ‘KeepCups’, the university now sells half 
of its coffee in reusables, saving 223,000 cups. Staff 
training meant customers faced with the charge had 
the reasons explained, and they generally went on to 
buy a reusable cup.

To maintain momentum, the charge rose to 30p in 
August and the University is hopeful this will help it 
reach its target 80% sales in reuseable cups.
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